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Paradata describes processes

.

Huvila, I. Information making related information
needs and the credibility of information: insiders,
outsiders, reputation and epistemic distance.
Information Research 25(4) at
http://informationr.net/ir/25-
4/isic2020/isic2002.html
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What information is needed on data-
creation-and-use-and how to capture'it

to make the data-(re)usable?

To be an insider or outsider

epistemic distance
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publications
and reports
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Huvila, L., Skéld, O, & Borjesson, L. (2021).
Documenting information making in
archaeological field reports.

Journal of Documentation.
https://doi.org/10.1108/JD-11-2020-0188
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Great, thanks!
And it does not. end Up (but does it matter,
here, or does,it? really)
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It is really important

(understanding the Informatlon work/behind Information)

Try to make it It is not about having
.unc.lerstand?ble for an more data.
insider-outsider
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